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Market Towns
Roles, challenges and prospects

Neil Powe, Trevor Hart and Tim Shaw,
all at University of Newcastle, UK

Original and insightful, this volume, giving in-depth consideration
to the key issues affecting the future of market towns, provides
readers with a framework for evaluating policy initiatives and
progress in market towns.

Through a detailed analysis of the characteristics of over 200
towns and in-depth studies of eleven towns in different parts of
England, the authors identify and explore a number of key
roles for market towns. Such as:

retirement towns
commuter towns
employment centres
service centres
tourist towns.

Setting the results in the context of past and current policy, they
consider in more detail some of the critical issues, including
increased personal mobility, aging populations, housing growth
and affordability, employment and retail competitiveness.
Drawing on this detailed case study material, a final section
explores the future role of market towns as sustainable
communities and how they might best assure their futures.

Addressing issues which have not yet been covered in
contemporary planning literature, this comprehensive volume
provides a wide-ranging discussion that will appeal to those
involved at all levels of practice related to market towns as well
as to academics and students working in both rural and urban

geography and planning. October 2007:
Hb: 978-0-415-38962-4 £55.00

1. Introduction Part 1: Characteristics, Roles and Policy 2. Market Town Characteristics 3. Exploring
Contemporary Functional Roles 4. Policies for Market Towns Part 2: Issues and Challenges 5. Transport
6. Ready or Not: The Ageing of Market Towns' Population 7. Market Towns, Housing and Regeneration

8. Implications of Housing Allocations for Market Towns 9. Market Towns and Rural Employment
10. Visiting the Shops: Rural Service Centre or Visitor Attraction? Part 3: What Prospects for Market
Towns? 11. Drivers for Change in the Case Study Towns 12. Market Towns: Roles, Challenges and Prospects
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4 easy ways to order:
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Mike King, Taylor & Francis,
FREEPOST, 2 Park Square,
Milton Park,

Abingdon, Ox

Customer Hotline for credit
card orders on:

Phone: +44 (0)1264 343071

on OX144RN | Fay: +44 (0)1264 343005

(Only affix a stamp if posting from

book.orders@routledge.co.uk

www.routledge.com/builtenvironment

outside the UK)
Qty Title Hb/Pb ISBN Price Total
kkkkk I H H kkkkk P&P* £
Free P&P for orders over £30 if ordered via our website!
TOTAL | £
POSTAGE & PACKING:
Charge* Minimum Maximum Optional Supplement
UK 5% £1.00 £10.00 Next day' + £6.50 T Wwe only guarantee next day
delivery for orders received
Europe 10% €4.31 €29.20 Airmail +€9.49 before 12:00 GMT.
RoW 15% £6.50 £30.00 Call customer services *P&P is charged as a percentage
of your total order value.
Method of Payment

0 Please charge my credit card: £
o Visa o Mastercard o American Express o Switch o Access (Eurocard) o Diners Club* (*tick as appropriate)

0 | enclose a cheque made payable to Taylor & Francis for £
O Please send me a proforma invoice: Purchase order no.

(books are not sent until payment is made in full)
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Signature
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If you wish to receive promotional emails from Taylor & Francis, with details of new and forthcoming titles, special offers or other relevant marketing material,
please supply your email address above and tick this box.




